TODAY'S WEBINAR WILL BEGIN SHORTLY

Trend or Fad?
How Anthropology Can Help You Decode and Separate Real Trends from Fads

QUESTIONS? AUDIO ISSUES?
Use the questions box on your screen Use the global dial-in number in your confirmation email



Trend or Fad?

HOW ANTHROPOLOGY CAN HELP YOU DECODE AND SEPARATE REAL TRENDS FROM FADS
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An analysis of ‘mentions’ |§
does not tell us about PR
volatility. — -



Innovation takes time.



The target 1s constantly moving.



Volatile or not?

Natural Cleaning

Single-Use Plastics Recyclable Packaging

......


motivbase.com

Let us first talk about how
we can measure volatility.






There are thousands of these
cultural and economlc factors = .
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Plotting culture in a
two-dimensional space.

Y-axis

Nourishment (x2, y2)

Wellness (x1, y1)

ECONOMIC
FACTORS (EF)

CULTURAL FACTORS (CF)



Wellness in 2020
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Wellness in 2022
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Movement between 2020-2022

-axis

Y

i

ECONOMIC
FACTORS (EF)

-aXxiIs

X

e
<
A
=
-
—~
&
=
e
:
=
=
—
=
&




Volatile or not?

Wellness was volatile but now is stable and growing.

Maturity

Macroculture: wellness

Maturity Curve Population

45.4%

current

Zone of Innovation

i 50.9%

©93.8M +12.3%

- maturity curve

Mainstream Acceptance
people

@® current macroculture ® predicted macroculture

volatility
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Volatile or not?

Natural Cleaning

Single-Use Plastics Recyclable Packaging

......


motivbase.com

Volatile or not?

Single-use plastics 1s a trend where mentions match meaning, but perhaps not at the same pace.

Maturity

Macroculture: single use plastics

Maturity Curve Population

12.4%

current

Zone of Innovation

® 31.5M +47.3%

. maturity curve

Early Consensus
people

@® current macroculture ® predicted macroculture
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Volatile or not?

Natural Cleaning vs. Cleaning without Harmful Chemicals

Maturity

Macroculture: natural cleaning

Maturity Curve Population

16.2%

current
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Macroculture: harmful chemicals, cleaning

Maturity Curve Population

4‘ 21.2%

Early Consensus current

Zone of Innovation
@ current macroculture > 26.8%
I

I
|
|
®48.3M +26.9%
- maturity curve

Early Consensus

people

@® current macroculture ® predicted macroculture
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Volatile or not?

Recyclable Packaging vs. Recycled Packaging

Maturity

Macroculture: recyclable packaging

Maturity Curve Population

11.4%

current
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Q 0 Maturity
Macroculture: recycled packaging

Maturity Curve Population

4‘ 45.7%

Early Consensus current

Zone of Innovation
® current macroculture

®94.2M +22.7%

. maturity curve

Mainstream Acceptance

people

@® current macroculture ® predicted macroculture
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Operational impact

Why understanding volatility can make or break vour innovation lifecycle.

Trends impacting the core

ORGANIZATIONAL GOALS

Strategic direction set by senior management

Identify opportunities
in core and adjacent
businesses

Size the opportunity through consumer
and industry lenses

OPERATIONAL COMPETENCY

Pinpoint gaps in existing <
competencies to bring new solutions
to life within top spaces

l

FIXED FOCUS

Identify key spaces, ideation,
operational planning, testing, and
validation

Trends impacting adjacencies

TECHNICAL ANALYSIS
Identification of new technical solutions and

gaps in existing ones to deliver against the
emerging need
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Thank youl!

A link to the webinar recording will be emailed within 24-48 hours.

KEEP IN TOUCH

Email: questions@luxresearchinc.com

Visit: www.luxresearchinc.com

Read: http://www.luxresearchinc.com/blog/

g @l.uxResearch

En] LuxResearch

ujwal@motivbase.com

MOTIVBASE.COM/BLOG

motivbase.com/why-meaning-matters

UPCOMING WEBINARS

September 28:
The Hidden Meanings Shaping Consumer Interest In Sustainability

October 12:

The Iceberg Model: Why You Need to Decode the Implied Belief Systems That
Are Shaping the Future of Your Business

November 9:

What Does Sustainability Really Mean to the Consumer in the Context of CPG
Products?

December 7:

How to Unpack Opportunities in Spaces That Were Previously Misunderstood
or Under-Valued
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